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Penelitian ini bertujuan untuk menganalisa pengaruh faktor psikologis yang 
terdiri dari motivasi, persepsi, pembelajaran, keyakinan, dan sikap terhadap 
keputusan pembelian smartphone Xiaomi pada mahasiswa fakultas ekonomi dan 
bisnis Universitas Muria Kudus. Dimana terdapat lima variabel bebas, yaitu 
motivasi, persepsi, pembelajaran, keyakinan, dan sikap serta satu variabel terikat, 
yaitu keputusan pembelian.Penelitian ini dilakukan dengan metode survei 
terhadapmahasiswa fakultas ekonomi dan bisnis Universitas Muria Kudus. 
Hasil penelitian menunjukkan bahwa variabel motivasi, persepsi, 
pembelajaran, keyakinan, dan sikapberpengaruh positif dan signifikan secara 
parsial terhadap keputusan pembelianSmartphone Xiaomi. Secara simultan 
variabel motivasi, persepsi, pembelajaran, keyakinan, dan sikapmemiliki 
pengaruh positif dan signifikan secara parsial terhadap keputusan 
pembelianSmartphone Xiaomi.Persepsi memiliki pengaruh yang paling dominan 
terhadap keputusan pembelian Smartphone Xiaomi. Pembelajaran memiliki 
pengaruh paling rendah terhadap keputusan pembelian Smartphone Xiaomi. 
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This study aims to analyze the influence of psychological factors consisting of 
motivation, perception, learning, beliefs, and attitudes toward Xiaomi smartphone 
purchasing decisions for students of the economics and business faculties of 
Muria Kudus University. Where there are five independent variables, namely 
motivation, perception, learning, beliefs, and attitudes and one dependent 
variable, namely the purchasing decision. This research was conducted by 
surveying students from the economics and business faculties of Muria Kudus 
University. 
The results showed that the variables of motivation, perception, learning, beliefs, 
and attitudes had a positive and significant effect partially on the purchase 
decisions of Xiaomi Smartphones. Simultaneously the variables of motivation, 
perception, learning, beliefs, and attitudes have a positive and significant effect 
partially on the purchase decisions of Xiaomi Smartphones. Perception has the 
most dominant influence on the purchase decision of Xiaomi Smartphone. 
Learning has the lowest influence on the Xiaomi Smartphone purchase decision. 
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